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YOour !-Dao'\s\on& who's in control?

Let"s discyss..

$ Factors affecting money decisions

$ Tips for making good money decisions
$ Taking control: Setting goals and finding
a balance in your life

Most people make decisions about how to use money every day. It DO YOU FEEL DIFFERENT
may be to take a bus, or to buy something for lunch, or to put WHEN YOU PAY FOR SOME-
money in a parking meter, or buy a new “app’; or go to a movie, or. ... THING WITH YOUR OWN
Like it or not, we need money to get and do a lot of things. Try and think MONEY THAN WHEN OTHERS
of the last day when you didn't spend money — or make a decision BUY THINGS FOR YOU?

about how to use money — either yours or someone else’s.

Youprobably make many suchdecisionsinvolvingmoney —andyou have
choices. But what things influence the decisions that you make?

A. Factors Affecting Money Decisions

Think about the last item of clothing that you bought. What factors affected your decision?
|.  Emotions: Was it how you felt looking at the item — 5. Latest Styles and Fads: Was it because of any latest style

that is, your emotional response? orfad —that i, trying to stay current and with current trends?

2. Friends and Peers: Was it your friends —and whatyou (. Advertising: Was it because of any commercial, ad,
thought they would think about your choice — that is, promotion, or celebrity endorsement that you saw that had
some kind of “peer pressure” affecting your decision? an impact on you — thatis, some form of advertising?

3. Customs, Traditions, and Habits: Was it because it~ 7. Incentives: Was it because of a “sale” that was on or a
was the style of clothes that you have always tended to discount coupon that you had — that is, some kind of
wear in the past — that is, your custom, tradition, habit, incentive provided by the store to make you buy that
or just falling in line with past choices? product?

4. Family Members: Did your parents, siblings, or other . Your Values and Confidence: Was it because of what
family members have any influence on your choice — that is, you thought — and what you wanted — and your own
what they would think and how they would react? sense of values, style, and knowing what you want?

§ o? WHICH OF THE ABOVE FACTORS DO YOU THINK

HAVETHE MOST INFLUENCE ON YOUR MONEY DECISIONS?
oot yoy 24
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WHEN YOU MAKE DECISIONS ABOUT MONEY, TAKE A MOMENT TO THINK ABOUT FACTORS THAT
(OULD BE AFFECTING YOUR DECISION. ARE YOU IN CONTROL OF YOUR DECISIONS — OR ARE
OTHERS AFFECTING WHAT YOU DO? TRY AND BE IN CONTROL OF YOUR OWN DECISIONS.

Impact Can Be Intentional or Unintentional

Al of these factors influence the decisions and choices you make about spending. Some may even influence you without
really trying. Can you think of a decision you made recently that you think may have been influenced by a movie you saw — or
a sporting event or sports celebrity — or someone you met? In the end, you will make the decision — but it is always good to
consider the factors that might be having an impact on you.

Can You Afford It?

Another factor that is important — and often gets too little consideration — is whether or not you can afford it. With so many
factors influencing us, and affecting our decisions about money and spending, we may buy something we don't really need
or want, and may not use — or won't use for long.

Looking Back on Past Decisions

Once a decision is made, you can look back and think
about whether or not it was a good one for you. If it was,
why? If it wasn't, why not? Sometimes we make good
decisions — and sometimes not so good. The important
thing is to learn from the decisions that weren't o good.
In the end, though, each of us strives to make the best
decisions we can about money — and that is ONe 0f OUr  veeeeeeeeeeseccscccscccscccscccsccsscasnans -
goals with “Money and Youth.”

CAN YOU THINK OF SOMETHING YOU
BOUGHT THAT YOU NEVER USED - OR
DIDN'T USE MUCH AT ALL? IF SO,

THINK ABOUT WHY YOU BOUGHT IT. WHAT
CAN YOU LEARN FROM THAT DECISION?

Making Good Decisions is a Skill

In a later chapter, we will actually look at a series of steps that can help you to make good decisions. Making decisions is a
skill — yet many people have never been taught how to make them.
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B. Tips for Making Good Money Decisions

Here are a few tips to consider when making good money decisions.

|. “Think about your thinking”

Take a moment to"think about your thinking."That might sound a little weird but to make a good decision it helps to take a
minute or so to think about the choice you are making — and why you are making it. Many people make decisions without
really thinking about why they are making that particular decision. Is it because it's the kind of decision you have always
made — because you are trying to make someone happy — because you think it will make you happy — because of what
someone taught you — because it's part of who you are and reflects your values .. .7

%émﬁ'? TOWHAT EXTENT DO YOU TAKE TIME TO “THINK ABOUT YOUR THINKING” —
b 2 ©  AND DO YOU THINK ABOUT WHY YOU ARE MAKING THAT DECISION?
v £

No Time H\OUQV\ Time

oooooooooooooooooooooooooooooooooooooooooooooooo

2. Your “Opportunity Cost”

Consider your opportunity cost — that is, what are you giving up in making the decision? Every decision has an opportunity cost —
giving up one thing to get another. You could be giving up something else you could buy with the money you are spending,
or something else you could do with the time you are investing, or another city you could be visiting, or another course at
school you could be taking. Among all the possible alternatives, what's the “next best thing”you will be giving up? That is your
opportunity cost.

3. Future Trade-offs

Consider the future possibilities. That is, in addition to what you might be giving up today, what might you be giving up in
the future because of your decision? What could be different if you waited?

4. Can you afford the cost?

Finally, can you afford it? Do you have the money to pay for it? If not, and you are going to use a credit card, will you
have the money to pay off the credit card balance when you get your bill? Or will you be “carrying the cost” into the future —
and paying interest? If you are going to pay interest you should consider that as part of your costs — and as part of
your decision.

MONEY AND YOUTH | CHAPTERONE (@)



We have now looked at eight factors that may influence your decisions— and four tips to consider when trying to make good
money decisions. But let’s not forget about another key factor in all this — and that is, what makes you happy.

@ Take action. Take control

Try to complete the following activity in less than two minutes. Trying to do this quickly helps you to focus on things
you feel most strongly about.

Identify the five most important things in your life at the present time and the five things you most
hope for in the future.

C. Taking Control: Setting Goals and Finding a Balance

Your Happiness is Another Important Factor

Each of us has to figure out what will make us happy — today, tomorrow, next week, next year, and in the years to come. If you
are one who thinks more about today and tomorrow rather than the future, you are probably one who likes “instant gratification
— that is, when you want something you want it now.

If You Like “Instant Gratification’, Taking Control Can Be a Challenge

If you tend to like, and want, “instant gratification” then managing your money will probably be more of a challenge. It will be
harder for you to think about your trade-offs down the road — or the challenge of having to pay for something later if you can't
afford to pay today. It may be that some of those influences we just talked about are working on you — and making you want
certain things — and wanting them now! If you tend to be one who “acts now and plans later,” managing your money — and
your money decisions — will be more difficult.

MOH

27 DOYOUTENDTOWANT INSTANT GRATIFICATION — OR ARE YOU SOMEONEWHO LIESTO PLAY,
N o ANDCANWIATTTOGETWHATYOU WANTINTHE FUTURE — AND ACHEVE THE GOALSTHATYOU
0ty £ SETFORYOURSELF?

“Instant gafifier” Planner

O 6 6 0 6

oooooooooooooooooooooooooooooooooooooooooooooooo
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If You Keep the Bigger Picture in Mind, Taking Control Can Be Easier

If you are more of a “big picture” person — and take a longer term view of things — you may find it easier to manage your
money — and to achieve your goals.

When you set goals, you need to think about the present and the future. You have to think about what makes you happy today
— and what will make you happy in the years ahead. People often talk about hoping to have a“happy life”— which, in and of
itself, is an ambitious goal. Finding the balance between your happiness today and your happiness in the future is key — and
not always easy, especially when it comes to how you handle and manage your money.

5 ? WHAT, FORYOU, ARE THE KEY THINGS THAT YOU
THINKWILL HELP MAKE A“HAPPY LIFE” FOR YOU?
Xoout you ?’?

Money Can’t Buy Happiness — True, But ...

The saying “money can't buy happiness”is probably quite true. Wik @, WHATAREYOURVIEWS ONTHE LINK
Butitis also true that a lack of money can create problems. Being \ BETWEEN MONEY AND PERSONAL
in debt over one’s head, being unable to pay bills, being unable HAPPINESS? WHEN ARE YOU
to take holidays, being unable to afford the accommodation one HAPPIEST? WHAT ROLE, IF ANY,
wants can be both frustrating and unpleasant. “Money can't buy DOES MONEY PLAY IN THOSE TIMES?
happiness”but, let’s face it, it helps.

You Make Your Decisions — But to What End?

There is no shortage of advice you are likely to receive about how to effectively manage your money — and what you should
be doing with your money. But, in the end, you will decide.

Akeyfactorthat canaffectyourdecisionsare yourgoals. Ifyou don'thave goals then goals won't play arolein your money decisions.
But if you have goals, hopes, and things you want to achieve in the future, they will have an impact on the decisions that you
make. Therefore, setting goals for yourself can be a powerful incentive which can have an effect on the decisions you make.

mﬂ'? DO YOU THINK MUCH ABOUT WHAT YOU HOPE FOR IN THE
FUTURE WHEN YOU MAKE YOUR MONEY DECISIONS?

“bol/f qou
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Why can goals make a difference? If you have goals, you'll have to consider the possible trade-offs as you make decisions
today. And saving to achieve a goal can be very rewarding, personally satisfying, a real motivator, and a confidence builder.
Achieving a goal can help you prove to yourself that you can accomplish what you set your mind to — and inspire you to aim
for other goals — and to achieve other things.

So,“money doesn't buy happiness”, but it does play an important role in most people’s lives. We may wish it weren't so, but it's
true. Earning money. Spending money. Saving money. Investing money. Making money. Losing money. Giving money away.
We make all kinds of decisions, often daily, about money.

But what is money anyway? We don't eat money, wear money, or build buildings out of coins and twenty-dollar bills. Money
is a tool. Itis a means to an end. It is something created to help our economy work more smoothly. It serves as a medium of
exchange, that is, we can use it for purchases. And money can help each of us in achieving our goals — whatever they may be.

" U

If we turned on the printing presses and gave everyone twice as much money, would people be better off? The answer is“no”.
Why? Because with everyone having twice as much money, prices would eventually double as people have more money
to spend on things. People would have twice as much money but would be paying twice the price for things — so people
wouldn't be any better off. So it is important to remember that money is a tool — and prices will affect the purchasing power
of your money and how much you can buy with it.

Money can help us out — but it can also cause problems — getting deep into debt — causing stress, tension, and anxiety —
pushing some people to crime — having bill collectors on your back. To avoid money problems, it's best to try and stay in
control of your money and how it affects your life. You'll want to maximize the help that money can provide and minimize
the problems it can cause. Today is the best time to start to take control of your money. And the best way to take control is to
be prepared and plan.

m;o TO WHAT DEGREE DO YOU THINK'YOU ARE IN CONTROL OF YOUR MONEY?

Loovt oy £ R

MOH

out of contyol In tofad control
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Planning how to handle money is not only for those who have lots of money. In fact, the less money you have, the more
important it is to plan. You want to get the most from the money that you have.

The best way to plan is to set goals — to know clearly what you want — to know the difference between what you need
and what you want — to know the things you care most about — what you want out of life — what you want to achieve and
what will make you happy — today and in the future. In setting goals, consider the different “time periods”— the short-term
(what you hope to achieve over the next year), the medium-term (13 years), the long-term (35 years), and the more
distant future (5 years and beyond). Short-term goals can be very helpful as they serve as stepping stones to achieving your
medium-term goals. Then, use medium-term goals as stepping stones to long-term goals, and so on. Doing this gives you
some “check points”to see how you are doing over time — and think about whether your goals have changed and if you want
to change direction.

Toke action. Take contvoll

Identify the top three goals that you hope to achieve within the next year. Identify the top three goals
that you hope to achieve within the next three years. Identify the top three goals that you hope to
achieve within the next 5-10 years.

Asimportant as it is to keep an eye on the future and your longer terms goals, you want to be happy today too. That is under-
standable, and should be part of your planning. Finding a balance between today and the future is important. Develop a plan
that helps you live as happy a life as you can — today, next month, and into the future.

Different people will have different goals. What one person wants out of life can be very different from what another
person wants. Individuals face life and its financial challenges from a wide array of starting points and with different views.
Some people have access to a great deal, including opportunities for education, training, working, and acquiring income.
Others have access to very little and face different challenges and opportunities. Different cultures also have different attitudes
to money and material things. No matter what the differences, however, everyone will face decisions related to their money.
To quide these decisions, we need goals. What are yours? Knowing your goals is a key first step in starting to take control of
your money,.
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ﬂ
A K

Chapter Summary

|. - Opportunity Cost: the next best alterative given up when you make a decision.

7 Carrying cost of a debt: the interest charges that you pay on debts that you
carry on a credit card over time. That is, credit card debts that you don't pay off
right away and result in interest charges.

2. Medium of exchange: one of the roles of money. Prices can be set in terms
of money for goods and services and then money can be used to “exchange”
to receive a good or service.

4. Financial planning: setting goals for things you hope to achieve and acquire
over time and making a plan for how to achieve those goals.

| What factors may be having an influence on your money decisions?
2. What are four things you can do to try and make a good decision?
3. Whatis the purpose of having a financial plan?

4. How can setting goals help you to make better financial decisions and find a
balance in life?

5. Whatis a key role of money in the economy?

¢ Which kind of financial decision do you find hardest to make — and why?

$ In your opinion, which factors have the biggest influence on money decisions
made by youth?

$ What are the advantages and disadvantages of credit cards for youth?

$  What are the biggest “money mistakes”youth often make?

@ CHAPTER ONE | MONEY AND YOUTH

Five Steps to Saving Money

$ Set a savings goal. Ask yourself:
How much money will I need? How
soon? Be realistic.

$ Decide how much you will save
from your pay. Put aside money to
save first, then spend what’s left.

$ Track where you spend your money.
Learn more about where your money
is going. This will help you find ways
to cut your spending if you need to —
since you will probably be surprised
where some of it is going.

$ Build a budget and try to stick to it.

$ Reward yourself when you reach a
goal. Give yourself something to look
forward to if you do what you set out
todo.

If you have access to the Internet via
a computer or hand-held device, you
might consider searching:

$ Common frauds and scams

$ Metacognition — thinking about
your thinking

$ Tips for good decision making

$ Setting goals and basic finandial
planning

$ Advertising techniques
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Let"s discuss..

$ Exploring your values

$ Peer pressure

$ Keeping up with the Joneses

$ Advertising — and Advertising and You

hen you think about the things that are most important in (V\'\/)kq IF YOU WERE ASKED
your life — and the goals you have for what you want to ‘\ TO IDENTIFY THREE OF
achieve — do they reflect your“values”? Can you tell? Have you thought N =X YOUR“VALUES”HOW

much about your values? WOULD YOU ANSWER?

What are values anyway? Values are those things that make up your
character. They represent what you think is important in life. They show
up in your decisions, actions, and judgments.

How we look on the outside usually tells very little. It's more what's on
the inside that will make most of the difference in who we are. And
values are a big part of what's inside.

A. Exploring Your Values

There are many things that can influence your values. Family members, teachers, and friends are particularly strong
influences. Religion, culture and heritage can also have a big impact. Television, movies, videos, and music certainly play a
role, too. Advertising can also do a great deal to influence, or try to influence, what you think isimportant and what you value.

S mﬂ ? DOYOU THINKYOU ARE INFLUENCED BY ADVERTISING? DID YOU MAKE
2 b ? ° A DECISION RECENTLY THAT WAS INFLUENCED BY ADVERTISING?
vt _ :
(ﬁOV ° 605“(4 Inflvenced Litfle Influence

oooooooooooooooooooooooooooooooooooooooooooooooo

Your values govern many of your financial decisions. What material things are important to you? How much money will you
need? What will you do to get it? What trade-offs will you make? What will you do with your money when you get it? And
s0 on. There is no denying that decisions related to money are important — they affect each of our lives and those around us.
And your values affect those decisions.

Let’s try to explore the things in life that you value — and the things that have influenced your values.

MONEY AND YOUTH | CHAPTERTWO ()



@ Take action. Take control

Itis time for brutal honesty. Below are a number of things you may think are important in life. They may
be things in life you want for yourself, what you try to be or hope for, or things you respect in others.
There are probably other things that are important to you that aren't included. Please add them to the
list. Then select the “top ten,” the things you value most, and rank them one to ten.

Happiness
Work
Family
Sympathy
Reliability
Patriotism
Security
Faith
Acquiring abilities/skills
Friendship
Others:

@ CHAPTERTWO | MONEY AND YOUTH

Recreation and travel

Status
Tolerance
Loyalty

Fun
Responsibility
Beauty
Commitment
Independence

Risk

Maturity
Fducation
Love
Fitness
Wealth
Respect
Honour
Religion
Excitement

Helping others

Good health
Freedom
Compassion
Honesty
Acceptance
Sense of humour
Safety

Being in style
Influence

Community involvement




There are many people, groups, and things that can influence your values. Some may intentionally try to influence your values.

Others may do so without even trying. It is important to be cautious about those who are out to influence what you do and
the decisions you make. Take a look at the following visual.

1.

o)

To most people, the figures will appear to be of different sizes. Put a ruler alongside each one. They are, in fact, the same size.
But the way they have been drawn makes them appear to be different than they really are.

Visual illusions such as this can be fun. They also make a point. We can be fooled. We can be influenced. We can be made to
see things differently than they really are. Take a look at the following visual.

?

: : ,

Did you see both? Both are there. The point is that different
people can see things differently. It's not necessarily such
that one is wrong and the other is right. Both may be right.
So whenever you think something is true, and someone
offers a different point of view, consider whether or not there
might be other ways of looking at things. Is there another point
of view? A better point of view? A view that will strengthen
what you believe?

N

1. Handbook for Economics Teachers, edited by David J. Whitehead. London: Heineman Educational Books, 1979
2. Handbook for Economics Teachers, edited by David J. Whitehead. London: Heineman Educational Books, 1979 MONEY AND YOUTH | CHAPTER TWO @
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W? INTHE EARLIER ACTIVITY, YOU IDENTIFIED THE THINGS YOU FEEL YOU VALUE MOST IN LIFE.
BUT WHERE DID THOSE VALUES COME FROM? WHAT INFLUENCED YOUR VALUES IN

ab
0”‘40"' {  THE PAST? WHAT INFLUENCES YOUR VALUES TODAY?

Possible influences are listed below. From those shown, or others you can think of, identify the top seven factors that you
believe have contributed the most to determining what you value most.

Possible Influences

Your parents/quardians Your religion Books (amp experiences
Other relatives Television Magazines Volunteer experiences
Your childhood experiences  Entertainers Travel experiences Work experiences
Your childhood friends Sport personalities Specific events Sickness or injury
Your current friends Radio Community activity Employer

Your teachers Music Teammates (oach

Others:

THERE ARE MANY PEOPLE WHO MAKE DECISIONS WITHOUT THINKING ABOUT THEIR
“VALUES.” WHEN YOU MAKE DECISIONS RELATED TO MONEY, TAKE A MOMENT TO THINK
ABOUT YOUR VALUES AND IF THEY SHOULD PLAY A ROLE IN YOUR DECISION.

The fact is, there are many things in life where others could see things differently than you do. Others may try to bring you
around to their way of thinking. And, as you know, what is right for them, may not necessarily be right for you.

Consider some instances where people’s views have been different. Did you agree with a particular point of view? What is
“right”and “wrong" can often be unclear.

THINK ABOUT THE LAST TIME THAT SOMEBODY TRIED TO INFLUENCE
A DECISION THAT YOU MADE. HOW LONG AGO WAS IT? WHY WERE
THEYTRYINGTO INFLUENCE YOUR DECISION? WERE THEY ABLE

TO INFLUENCEYOU IN ANY WAY?
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B. Peer Pressure

Peer pressure refers to how others around your own age can influence

22 DOYOUTENDTO BE

MOH

your thinking — on purpose or not. Peer pressure is one of the strongest ©  INFLUENCED BY
influences on young people. Friends, classmates, teammates, and Aboyt Wov ? 2 YOURPEERS -
workmates are usually very important to you. You may value them and " ORDOYOUTENDTO
what they think and do. INFLUENCE OTHERS?

At the same time, they are in the same situation as you are — trying to

oooooooooooooooooooooooooooooooooooo

figure out their lives, trying things, thinking about things, and figuring
out what they value and what's most important to them.

Many of the decisions that you make in your youth will be influenced by your peers. Situations can arise that involve making
decisions related to alcohol, smoking, drugs, clothing fads and styles, courses you take, concerts, schools, careers, jobs, and
50 on. Many of these are difficult decisions, and peers can apply a great deal of pressure — either directly on you or by the decisions
they have made and what they are doing. You will face times and decisions when your values are really put to the test.

itis pushing you?

@ Take action. Take control

In a group situation, discuss the following:

Where does peer pressure push the hardest? For example, is pressure hardest when deciding whether
or not to smoke, to dress a certain way, to listen to certain music, to drink, to take drugs, to associate
with certain people, to want certain possessions, and so on? When do you feel the pressure the most?

What are the best ways to deal with peer pressure when you disagree with the direction toward which

HOW HAVE YOU HANDLED
PEER PRESSURE IN THE PAST?
HAVEYOU EVER MADE A
MONEY DECISION THAT WAS
INFLUENCED BY YOUR PEERS?

As far as money matters go, your peers may seek to influence you —
such as how much you spend, what you buy, how much you borrow,
what styles you follow, where you shop, and so on. It can be challenging,
but it is important to make the decisions you believe are best for you,
the ones that fit your values, priorities, and goals — and that make you
happy and feel good about your decision.

MONEY AND YOUTH | CHAPTER TWO



A FUNNY THING ABOUT PEER PRESSURE — IT CAN PASS QUICKLY. YOU MAY BE IN A SITUATION
WHERE YOU ARE FEELING PRESSURE TO BUY AND WEAR CERTAIN SHOES — SHOES YOU DON'T
NEED. IF YOU DECIDE NO, THE PRESSURE OFTEN SOON PASSES AND OTHERS FORGET ABOUT
IT. IFYOU DECIDE YES, OTHERS MAY STILL SOON FORGET ABOUT IT — BUT YOU ARE OUT OF
POCKET THE MONEY — AND MAY BE WEARING SHOES YOU DON'T NEED — AND MAYBE DON'T
EVEN LIKE. MAKE SURE YOU USE YOUR MONEY THE WAY YOU THINK BEST.

C. Keeping Up With The Joneses

You probably don't even know anyone by the name of Jones. For you, it may be the Howards, the Garneaus, the Villachis,
or others. The “Joneses” is simply a reference to those around us with whom we may struggle to keep up. We may want
what they have, or try to live how they live. For youth, the “Joneses” can be friends who wear certain clothes or shoes, go to
certain concerts, drive certain cars, have a new possession (such as the latest“iProduct” or computer game), take vacations to
nice places, eat at nice restaurants, and so on. No one may be pressuring you to have them — but you may be pressuring
yourself to keep up.

? AREYOU AN ENVIOUS PERSON? DOES ENVY PLAY MUCH OF A ROLE INTERMS
b 2 © OFYOURGOALS, DECISIONS, AND ACTIONS? ON A SCALE OF 1705, RATE THE
OVf v @ INFLUENCE OF“ENVY”ON YOUR ECONOMIC DECISIONS.

envy Pld.(ﬁS o Role envy PlMS No Role

O 6 o 0 o6

MOH

DO YOU FEEL ENVY PLAYS MUCH OF A ROLE IN' YOUR LIFE AT THISTIME? DO
YOU FEEL ENVIOUS OF ANYONE? IS THERE SOMETHING THAT YOU CURRENTLY
WANT THAT IS BASED ON ENVY? HAVE YOU MADE A RECENT DECISION OR
PURCHASE THAT WAS BASED ON ENVY?

Basically, it comes down to how much you are willing to let envy affect
your values, decisions, actions, and goals. If you want to be in control,
you should avoid envy when you can.

WATCH OUT FOR ENVY — IT CAN LEAD TO SOME PRETTY CRAZY DECISIONS — AND ONES YOU MAY
REGRET. IT’S FUNNY HOW OFTEN OTHERS THAT YOU ENVY, MAY ENVY YOU FOR THINGS YOU HAVE
INYOUR LIFE. KEEP IN MIND THE THINGS YOU VALUE IN LIFE — IT MAY MAKE YOU LESS ENVIOUS -
AND PUT THE BRAKES ON SOME DECISIONS THAT YOU MIGHT COME TO REGRET.

@ CHAPTERTWO | MONEY AND YOUTH



Take action. Take cContyoll

Look around you at those in your peer group. What things have people been buying that you think are
decisions made by them to “keep up” with what others are doing or to be “in” or “cool?” Are you putting
pressure on yourself to “keep up” — or are you a person who is more into “doing your own thing?”

D. Advertising

Advertising is the way producers provide information to consumers about a product or service. They also use advertising to
encourage consumers to purchase their products or services. Their goal is to convince you, as a consumer, to purchase their
product over that of a competitor.

That doesn't mean advertisers can tell you anything they want. Advertisers are governed by rules and requlations (such as
those provided under the Competition Act, the Food and Drugs Act, the Canadian Radio-television and Telecommunications
Commission, and other federal and provincial laws) that set standards and quidelines for advertisers. For example, it is illegal
for advertisers to provide untrue or deceptive information. They cannot make false claims about their product. They cannot
make untrue statements about their competitors product.

Therefore, within certain guidelines, the advertiser’s aim is to influence you and to get you to buy a particular product or
service. This is not as deceptive an act as it may sound. As you know, there are many good products and services available.
If you don't know about them, you can't make effective decisions about which ones, if any, you want to purchase and use.
Furthermore, producers have the right to make accurate claims about how good their product is. If the product is good, they
should certainly be able to let you know about it.

ON MOST OCCASIONS, HAVE THE
PRODUCTS AND SERVICES YOU
BOUGHT BEEN AS ADVERTISED?
HAVEYOU BOUGHT A PRODUCT
THAT DOESN'T LIVE UPTO THE
ADVERTISING?

MONEY AND YOUTH | CHAPTERTWO  (F)



| Itisasource of information about new products, existing 4. Advertisers sponsor these activities according to how many

products, and improvements or changes to products.

of their potential customers they believe will watch the

2. It encourages competition, which can lead to product show, listen 1o the show, read the Magazine Or paper, or
improvements, lower prices, specials, improvements in cor.ng.to the concert Through sponsorship, somelof these
supply and avalability, and more. activities, such as TV and radio programs, are prowded‘ free

to us (even though we do end up paying for the advertising

3. As you are probably well aware, advertising pays for inthe prices we pay forwhatwe buy — and we may also pay
many media presentations. Advertising sponsorsTVand — caple or satellite fees for the programming). Some (such as
radio shows, magazines and newspapers, concerts, and a newspaper) are provided to us at much lower cost than
so forth. Increasingly, through “product placement” it yyold otherwise be the case, and some (such as a concert)
also helps sponsor movie production. might not have come to town without the sponsor.

5. Advertising helps consumers to compare the different
products and services that are available and hopefully to
help them make better consumer decisions.

§ ? TOWHAT EXTENT DO YOU THINK YOUR CONSUMER DECISIONS ARE

AFFECTED BY ADVERTISING?

p o
Aby,
Yy $ ? Affected o lot

Affected a litte

©0000000000000000000000000000000000000000000000 o

How can advertising influence your buying decisions? Advertising may lead to impulse buying (buying on the spot without
much thought) or fad buying. It may lead you to buy something you really don't want, or don't need, or shouldn't buy at this
time. In other words, it may help lead to a consumer decision that you might come to regret.

U

But whose fault is that — the advertiser’s or yours? There is a saying — caveat emptor — which means “let the buyer beware.
In the end, you are responsible for your own decisions. If you make a bad buy (one that is not in your best interest), then,
unless an ad has been false, misleading, or illegal, you have only yourself to blame.

Therefore, when making your buying decisions it is important for you to be aware of some of the ways in which advertisers
may try to influence you to buy their product. The advertiser’s job is to put the product forward in the best light possible and
hope you will buy their product or service. Your job, as a wise consumer, is to make the decisions that you think will be best
for you.
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TRYTO GETTO KNOW YOURSELF AS A
CONSUMER. DO PAST DECISIONS SHOW
YOU ARE INFLUENCED BY ADVERTISING?
IF SO, KNOW THAT AND TRY TO CONTROL
THE EXTENT TO WHICH ADVERTISING
TAKES CONTROL OF YOUR DECISIONS.

There is one further point to mention in this section. As a consumer, you do have certain “rights."The Consumers’ Association
of Canada states that its goal is to help uphold the following consumer rights:

the right to choice - the right to consumer education

the right to be informed - theright to participate in marketplace decision making
the right to safety - the right to have access to basic services

the right to be heard - theright to a sustainable enviroment'.

the right to redress

You may believe that, on some occasion, your rights have been abused. Or you may have a complaint about a good or service
you purchased. I so, identify who you can speak with and voice your complaints.

For those times (which we hope will be few) when you have legitimate complaints, you need to learn the “art of effective
complaining.” Most producers will welcome the chance to tum an unhappy customer into a happy one. After all, if you leave
unhappy, you'll probably never return. They lose your future business. And you will probably tell others about your bad
experience. Give them a chance to fix any mistakes or problems. You may find you end up quite happy. Sometimes you may
even come out ahead. If you find you are not satisfied, and you feel you have a legitimate complaint that was not dealt with
properly, you can contact the Better Business Bureau and put in a complaint. But do give the producer or retailer a chance to
fix the problem first.

S ? HAVEYOU EVER BOUGHT A PRODUCT AND HAD A PROBLEM OR REASON TO COMPLAIN?
Eﬂ.b p © IF SO, DIDYOU — OR DID YOU JUST LET IT GO? HOW WOULD YOU ASSESS YOURSELF IN
vt Wov o ? TERMS OF YOUR WILLINGNESS TO ACT IF YOU HAVE A PROBLEM WITH A PRODUCT?

PYOb&bM do nofh'\ng V@Yld “KZM 10 take action

00006

1. From the web site of the Consumers' Association of Canada. www.consumer.ca/1625 MONEY AND YOUTH | CHAPTER TWO @



E. Advertising And You

Review each of the advertising techniques described below. See if you can think of one or more product or service ads that you
have seen recently that use the following techniques. Rank these techniques from 1to 10 in terms of which you think is the
most effective at influencing your opinion of a product or service. Let“1” represent the most effective and “10” the least.

Repetition You have heard it said thatIf you tell people the same thing often enough, they will come to believe it”
Some advertisers will use this method, repeating their message over and over again in an ad or a series of ads over
time. [Built Ford Tough!, “Fat Fresh,” “Im Lovin It"]

Conformity This approach aims to have you“get on board,” “be in,” “get with it [Join “the Pepsi generation.”]

Imitation Thisis the effort by an advertiser to influence a consumer by having a celebrity associated with the good
or service. The advertiser hopes that those who like and respect the celebrity will imitate the behaviour by using the
product.[Michael Jordan running shoes. Ellen DeGeneres make-up.]

Emotional Appeal This is where the advertiser seeks to draw upon one or more of the consumer’s emotions to

influence the decision. [“That Long Distance Feeling — kittens and bathroom tissue — beer and the “Canadian rant”]

Good Will Providing something for free — a free sample, a free issue, and so on. However, always remember
that“there is no such thing as a free lunch”— someone always pays the cost. It a question of who pays and why.
[“Four free CDs! Just sign up to buy one CD a month and you'll get four free (Ds!"]

Scare Techniques Well, maybe not exactly scare techniques, but who wants to face the consequences of going
around with bad breath, blotchy skin, or underarm odor, especially when the ads portray such awful consequences.
[“Nick and Lotta were about to kiss when, all of a sudden, Lotta noticed Nick’s teeth. If only Nick had used...”]

Snob Appeal These ads are designed to appeal to those who want to be seen as in the lead, on the move, those
who have made it — and want others to know about it. These ads emphasize that if you have the product you are

definitely“in"or among the “elite” or“successtul" [“If you need to know the price, you'e not interested”]
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Thistype of ad presents the“great deal’—nomoney down, no interest payments, and so on. Be on
your toes and watch for those that are genuine deals and those that have catches to them or key points in the fine print.
There can be very legitimate offers to help you pay for a purchase over time — such as equal payments over 24 months
withnointerest. But, in the fine print, it can say thatifthe amount isn't paid in full within 24 months, all interest charges
become payable for the full two years. So check that out and, if that’s the case, make sure you complete the payments
within the 24 months. [“No payments for three years! That$ right, it can be yours and you don't pay a cent for three years!”]

Some advertisers may attempt to present their product in relation to something that,
althoughenjoyable, islargely unrelated to the product. Forexample, have you ever sat through a commercial wondering
what on earth was being advertised — only to be surprised at the end? The purpose of the ad may simply have been to
get your attention — not tell you anything about the product.

One method to attempt to influence your purchase is to present the product or service in a humorous way
and hope that your laughter will carry over all the way to your buying decisions.

Can you think of any other techniques that are used by advertisers to affect consumer decisions?
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Chapter Summary

. Values: the beliefs, morals, attitudes and decisions that make up your character,
affect what you do in life, how you handle situations, and your goals.

7. Peer pressure: the influence that others, around the same age, can have on your
actions and decisions. This is a pressure that others try to put on you.

3, Envy: the desire to have what others have, look like others look, live like others live, etc.
This is a pressure you usually put on yourself

4. Consumer rights: these are what a consumer should reasonably expectin the
course of fair dealings and expectations with a producer or retailer.

5. Caveat emptor: “buyer beware,"which means that, in the end, a consumer is
largely responsible for each decision that is made.

| Why values are important in terms of “money decisions”?
2. What are some of the key things that can affect your values?
3. How can peer pressure influence decisions about money?

4. What kinds of pressures can people put on themselves that can affect their
money decisions?

5. What kinds of techniques can advertisers use to try and affect your decisions?
. What are some of the benefits from advertising?

3. What are some of the “rights” that consumers should reasonably expect in
the marketplace?

What are the biggest factors affecting values as a person grows up?
Do values change over the course of your life? If so, why and when?
What values would likely help lead to good financial decisions?

What"peer pressures”are positive? Which are not so positive? What can be done to deal
with and resist peer pressure if you don't like the direction it is pushing you toward?

What are some of the “best” ads you have seen (TV, print, radio, Internet) and
why? Which are some of the worst — and why?

D P P H
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$ As you can, think about your values
— know your values — and call upon
them to help with your money
decisions. People often make money
decisions without considering what
is really important to them.

$  Peer pressure can be very powerful.
In the end, try and control your own
life as much as possible. That way you
can apply your own values to your
decisions rather than someone elses.

$ To get a sense of where you are at,
and coming from, regarding money
in your life, make one list of the
things you value and want out of
life that don't relate to money. Make
another list of those that do relate to,
or involve, money. It helps to keep in
mind the things we have, or hope to
have, that don't involve money.

¢ Consider the “opportunity cost”of any
decision you make. That is, what is
the next best alternative that you are
giving up — today or in the future.

If you have access to the Internet, you
may consider searching:

¢ Dealing with peer pressure
$ Advertising techniques

$ Best ads ever

$ Worst ads ever

$ Values and setting goals

$ Consumer rights



Your GOows: Some TV\\Y\@S 0 Consider

Lets discuss..
$ “Luck of the Draw”

$ Political Factors

$ The Life Cycle $ Technological Change
$ Tastes, Preferences, and $ Language and

Lifestyle Communication Skills
$ The Economy $ Prejudice

$ Social Factors

n addition to your values and what you believe is important in life, there are other factors that can influence your financial
decisions and actions. Let's take a look at some of these factors.

“Luck Of The Draw”

Each of us is born into our own individual set of circumstances. We are born at a certain period of time, in a certain location
to particular parents (who may or may not stay together as a family unit), into a certain lifestyle, and so on. We enter into
different economic circumstances, geographic locations, cultures, family conditions, and values.

You may believe that all are created equal, but few will claim we are all born into circumstances of equal opportunity. The way
we start life can vary greatly. And, for many people, life probably doesn't seem fair in terms of “money.” Some may have easier
access to money. Some may have to work much harder. Some are born into families that have lots of money. Some are born
into families with relatively little money. But remember that old adage —“Money doesn't buy happiness.There are some who
may well argue that it may be harder to be happy if one is“born into money. There are different goals we can setin life — and
different ways to define opportunities and happiness. Keep that in mind.

gg_ o? YOUR“LUCK OF THE DRAW”
Qb p WHEN YOU ENTERED THIS WORLD ON THE “HIGHWAY"TO LIFE,
Wov ? YOU MAY BELIEVE YOU STARTED WITH CERTAIN ADVANTAGES

OR DISADVANTAGES. IDENTIFY BOTH THE ADVANTAGES AND
DISADVANTAGES YOU FEEL YOU STARTED WITH.
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ON A RECENTTRIP TO MALAWI, THE THERE ARE PARTS OF CANADA THAT

POOREST COUNTRY IN AFRICA, A PERSON SOME SAY DON'T HAVE THE HIGHEST
COMMENTED THAT PEOPLE SEEMED TO STANDARD OF LIVING — BUT HAVE THE
BE SO HAPPY THERE. WHY MIGHT THAT HIGHEST QUALITY OF LIFE. HOW MIGHT
BETHE CASE? THAT BE THE CASE?

The Life Cycle

If you are in your teens or early twenties, your thoughts are probably mostly on personal relationships, your education, your
job or work opportunities, entertainment, sporting events, and travel. You are probably thinking about possible careers,
educational options, work opportunities and prospects, moving out on your own, and deciding who, if anyone, might be that
particular person with whom to share a life — or at least go out with over the next while.

Over time, though, and at different stages of life, our priorities and concerns can change. The priorities, concerns, and goals of
someone who is 15 will likely be quite different from those of someone who is 65. Therefore, when setting goals, you have to
consider the changes that will occur throughout what is called the “life cycle.”

§ ? THINK BACK THREE YEARS. HAVE YOUR INTERESTS, PRIORITIES, AND GOALS
ab CHANGED EVEN OVER THAT BRIEF PERIOD?
01/1‘(400 ? ?

What is the life cycle? Although each of us will experience our own individual life cycle, we often share similarities in our
primary concerns at various stages in our life. Importance will vary in our lives with respect to education, training, finding a
job, getting promoted, marriage, children, housing, saving, investing, health care, life insurance, retirement planning, travel,
and soon.

Taking control of your financial affairs means thinking about the various stages of your own life cycle. You can't think only
about what is important today. You also have to think about what will be important to you in the future — at a future stage in
your life cycle. Therefore, you will need to set goals for various times in your life.

S ? AREYOU A PLANNER? DO YOU THINK AHEAD? OR DO YOU LIVE IN THE “HERE
AND NOW" WITHOUT MUCH THOUGHT FOR THE FUTURE?
Xoout yo ? ?
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REMEMBER IF YOU ARE A PERSON WHO LIVES IN THE “HERE AND NOW”WITH LITTLE THOUGHT
OF THE FUTURE, THE FUTURE WILL SOME DAY BE THE“HERE AND NOW."IF YOU THINK ONLY
ABOUT TODAY, YOU MAY FIND YOUR LIFE IN THE FUTURE IS LESS ENJOYABLE THAN YOU HAD
HOPED. A GOOD “MONEY RULE” IS TO “PAY YOURSELF FIRST*WITH MONEY YOU MAKE. THAT IS,
SET SOME ASIDE FOR SAVING FIRST BEFORE DOING OTHER THINGS WITH YOUR MONEY.

In addition, recognize that for many people, at some point in the life cycle, personal plans will have to be combined with
those of someone else. You may also have to consider the hopes, goals, assets, debts, and so forth of a possible life partner.
Therefore, you may find you will face trade-offs down the road when making decisions as a couple or family. It is often harder
for two people (or more) to make a decision than one. Families have to make many financial choices together.

? HOW ABOUT YOU? GOALS AND YOUR LIFE CYCLE

°
Aboyt Wou ? R The following is a list of possible goals (including some financial goals) that a person may have in
* life. Add others that you can think of. Then, pick the ones that are most important to you now.

MOH

Owning a home Helping to educate future grandchildren
Obtaining a good education Caring for parents

Learning a trade Having good health, fitness, and medical care
Developing an artistic skill Having a hobby

Becoming an athlete Donating to charity

Saving for an enjoyable retirement Having time to volunteer and help others
Travelling Working part-time rather than full-time
Obtaining a good job/career Joining a club

Owning a business Building a collection

Owning a cottage Developing a specific talent

Owning a car Getting married

Having children Others:

At different times in your life, you will probably assign a different priority to your different
goals. Review the above list and identify those goals that you think will be most important to
you five years from now. How, if at all, do you think your goals may change over those years?
How about 10 years?
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TIME VALUE OF MONEY

Money that you don’t spend today, but save for the future, can increase in value if saved
or invested wisely. It can help sometimes to get advice from good and qualified sources.
Saving can help you afford, in the future, things you might not be able to afford today —
such as paying for education, buying a car, putting a down-payment on a house, or saving
for retirement.

Tastes, Preferences, And Lifestyle

Your tastes and preferences will likely affect almost every money decision you make. For example, is it important to you to
one day own your own home? If so, does it have to be a house? What about a condominium? An apartment? A townhouse?
Where do you want to live —in an urban/downtown area, in the country, or in a small town?

What kind of workplace environment do you want to work in? Do you want to work for yourself? Do you prefer to work with
a company, in a factory, or outdoors? Do you want a career that will require many years of education, or do you want to start
working as soon as possible?

Whatiis your taste in clothes? Do you like to eat out? Do you want to travel? If so, where? Do you have a costly hobby? Do you
like going to concerts or sporting events?

Onand on it goes. What are your tastes? What are your preferences? What are your expectations? It's important to have a sense
of what your tastes and preferences are since they will affect the decisions you make with the money you have.

WHAT WAS YOUR LAST PURCHASE?
DIDYOU NEED OR WANT WHAT YOU
PURCHASED? HOW CAN NEEDS AND

A key distinction that is often made is between what you
“need”and what you“want." A need is considered to be some-
thing you must have in your life to get by. It includes the basic
necessities in life. A want is something that makes life easier, WANTS DIFFER EROM PERSON TO
better, more enjoyable — but isn't essential. When making a \ PERSON? HOW MIGHT YOUR NEEDS
decision, you will want to consider whether you are dealing AND WANTS DIFFER OVER TIME?
with something that you “need” or “want”

WHEN IT COMES TO YOUR TASTES AND PREFERENCES, TRY SOME OTHER OPTIONS NOW AND
THENTO SEE WHAT THEY ARE LIKE. IF YOU LIKE SOME THINGS NOW THAT ARE ON THE “PRICEY”
SIDE, GIVE SOME LESS PRICEY OPTIONS A CHANCE — JUST IN CASE IT WORKS OUT YOU ARE AS
HAPPY WITH THEM — OR EVEN HAPPIER.

@ CHAPTER THREE | MONEY AND YOUTH



S ? GOALS AND YOUR LIFE CYCLE
2 ab ? ©  Suppose you have 100 votes with which to indicate your preferences for various types
vt Wov o ? of entertainment. Indicate your preferences for each type of entertainment by allocating a

portion of your votes to the types of entertainment you most prefer. The total should equal
100 (for example, 30 votes for concerts, 30 for movies, 20 for magazines, 10 for sporting
events, and 10 for books).

Music Sports events Concerts Playing sports
Books Playing a musical instrument ~ Computer games Dancing
Magazines Shopping Movies Eating out
Parties Camping Others:

If you can, compare how you split up your 100 votes with others. It will help show how
people’s tastes and preferences are different — and can affect their money decisions.

The Economy

Conditions in the economy can affect financial decisions and affairs. The following are just some of the economic factors
that can have an important influence:

the rate of inflation (affecting prices you pay) - tax policies (affecting how much tax you pay)

the availability of jobs (affecting your ability to - the status and strength of labour unions (affecting your
earn money) income, benefits, and working conditions)

interest rates (affecting the cost of borrowing money - what goes on in other countries (affecting jobs,

or how much you can make on your savings) incomes, and opportunities in Canada)

the stock market, bond markets, etc. (affecting the - the exchange rate for the Canadian dollar (affecting the
returns that are possible on your investments) cost of things we buy that are made in other countries)

government programs (affecting benefits you may
be able to receive)

Many of the money decisions and challenges you face may be influenced by these kinds of economic factors. This can be
frustrating since they are often factors that are beyond your control. If you hope to work for a technology company in Waterloo,
and that company closes or reduces its operations there, that can throw a wrench into your plans. On the other hand, if the
technology company does well, and expands its operations there, that can help improve the chances of getting the job you
want. But while you won't be able to affect the company’s decision on your own, your life may be affected by their decision.

So economic events, developments, and changes can influence your life — and be beyond your financial control. But, at the
same time, the more you can learn about the economy, the more this can help you understand, and prepare for, factors that
can affect your financial decisions.
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AN IMPORTANT PART OF PLANNING IS “CONTINGENCY PLANNING."THAT IS, TO HAVE A PLAN
IFTHINGS DON'T GO AS PLANNED. BE FLEXIBLE. HAVE A BACKUP OR ALTERNATE OPTION —
JUST IN CASETHINGS DON'T WORK OUT AS YOU HAD ANTICIPATED — OR HOPED.

= P THINK BACK OVER THE LAST FIVE YEARS AND IDENTIFY ANY WAYS IN WHICH THE
2 ? © ECONOMY HAS AFFECTED YOUR FINANCIAL CIRCUMSTANCES OR THOSE OF YOUR
abol/f'(dou 4 FAMILY OR A FAMILY MEMBER. HAS IT AFFECTED YOU OR SOMEONE ELSE’S JOB,

INCOME, HOUSING, CAR PURCHASE OR LEASE, VACATION PLANS, AND SO ON?

Social Factors

(Changes in our society can affect our living conditions and our tastes, preferences, and goals. As cultural values change,
we may find our own values changing.

Forexample, conditions in the workplace, and attitudes toward work, can change. Over recent decades, the number of women
in the workforce has increased significantly. In the past, men were often seen as the “breadwinners” and many thought the
“woman's place was in the home.”Well, that certainly is not the common attitude these days. This is reflected in the large
increase in the number of women working and the greater social acceptance of women being in the labour market.

Social changes that occur with respect to having children and family size, getting married, types of marriages, the level
of education seen as “needed,” housing styles and opportunities, the popularity of certain careers, the kinds of new jobs
available, and so on can all have a bearing on our financial decisions and plans.

THINK ABOUTTHEWORLD AS IT ISTODAY AND HOW IT WOULD HAVE BEEN WHEN YOUR GRAND-
PARENTS WERE YOUR AGE. HOW HAVE THINGS CHANGED? WHAT SOCIAL FACTORS HAVE
CHANGED THAT MIGHT INFLUENCE FINANCIAL ACTIONS, DECISIONS, AND GOALS TODAY
VERSUS INTHEIR DAY? IN WHAT WAYS DO YOU THINK THINGS ARE BETTER? IN WHAT WAYS
DO YOU THINKTHINGS ARE MORE DIFFICULT?

? HOW DO YOU DEAL WITH CHANGE? DO YOU: RESIST? IGNORE? LEAD? ADAPT?
° ACCEPT? REACT? RESPOND? OR...?

Loout you 29

S
2
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THE POST-WAR BABY BOOMER IS AGING. THE “BOOMERS” HAVE INFLUENCED SOCIETY
IN MANY WAYS. HOW DO YOU THINK SOCIETY MAY CHANGE AS (A) THE“BOOMERS” MOVE
INTO THEIR SENIOR YEARS AND (B) A NEW, AND DIFFERENT, GENERATION TAKES OVER?

Political Factors

We live in a society in which governments often play a significant role. Governments are involved in areas such as the following:

insurance and banking requlations - taxation
employment insurance programs - health care
parkland and other recreational facilities - public education

legislation affecting wages and conditions in the workplace - welfare programs
transportation and communication - interest rates

training programs

Government decisions can affect the prices of goods and services we buy and the taxes we pay; the availability of certain jobs; the
quality, cost, and availability of health care and education and training programs; pension plans; housing costs; and much more.

Each of us has the right to vote, and we have a responsibility to cast our votes for those candidates with views and values
each of us believes are best. The decisions of those people we elect will affect, to some degree, the conditions in which we
live, work, play, spend, invest, raise a family, and retire. Along with our financial responsibilities, we have a responsibility to
putin power the best government we think possible. Our decisions as citizens will influence the various actions, policies, and
decisions that are taken by the politicians and political parties we elect.

MAKE A LIST OF GOVERNMENT PRODUCTS
AND SERVICES THAT YOU HAVE USED IN
THE PAST WEEK (E.G., BUS, PARK, ROAD,
SIDEWALK, SCHOOL...).

= ? DOYOU TAKE AN INTEREST IN POLITICS? MANY POLITICIANS MAKE DECISIONS THAT AFFECT PEOPLE'S LIVES —
2 ? ©  SOMETIMES QUITE A BIT. BUTTHERE ARE MANY PEOPLE WHO DON'T TAKE AN INTEREST IN POLITICS —
ooyt Wov o ? AND MANY WHO DON'TVOTE. IT IS HARD TO COMPLAIN WHEN YOU DISAGREE WITH WHAT POLITICIANS
DO IFYOU DON'TTAKE AN INTEREST AND VOTE. HOW LIKELY ARE YOU TO VOTE IN ELECTIONS?

Never Vote Alwaus Vote
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; Take action. Take contoll

Identify how the major political parties differ in terms of their views and proposed policies related to the
following. Decide which political party or parties is most in line with your thinking.

The role of government Role of business

What government spending priorities are Role of organized labour
Kinds and levels of taxes Job creation

The country’s or province’s, or city’s debt and deficit Youth employment
Health care spending Fducation spending

Pension programs

Help make sure elected politicians reflect what you think is important.

Technological Change

No one needs to tell you that technological change is occurring at an extremely rapid pace. Such change has many
influences on our lives. It can influence the kinds of jobs that are available and the types of skills that are required.
Technological change can displace some workers from their jobs while it creates jobs for others. Technological change can
lead to Canada, or areas within Canada, becoming more or less productive and more or less successful economically. That can
affect jobs and incomes. Technological change can affect the way we live our daily lives. It can affect the way we do banking,
keep our records, and do our shopping.

As one example, consider the incredible impact of the computer and, increasingly, hand-held devices and tablets. Most
people have ready access to a computer or computer-like device today — perhaps in their pocket or purse. This has dramatic
implications for things such as financial recordkeeping and planning. Many people are involved in online shopping and
banking. Check-out lines at supermarkets are shorter due to computerized pricing. In some locations you can scan and bag
your own items. Many cars have computers builtin to tell you when they are experiencing problems or in need of servicing —
or to tell you to fasten your seatbelt — or they can park themselves.

Technology is, however, much more than computers — and it is changing rapidly — and dramatically changing our world.
To do the best we can, and to make the best decisions we can, we need to try and keep abreast of technological change as it
is affecting our communities, businesses, jobs, and lives —and as it might affect our financial decisions and actions.
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= HOW HAVE CHANGES IN TECHNOLOGY AFFECTED YOUR LIFE OVERTHE LAST FEW YEARS IN TERMS OF
2 ? ©  DECISIONS AND ACTIVITIES RELATED TO SCHOOL, WORK AT HOME, A JOB, BANKING, HEALTH CARE,
Aboyt Wov o 2 PLANNINGVACATIONS, ENTERTAINMENT, BUYING THINGS AND SO ON?

@ Take action. Take control

Even though you may not be a “tekkie,” try and keep up on technology and change. Look for ways that
technology can help with your financial decisions and actions. Watch out for possible frauds and scams
though. The Internet has increased the efforts of some people to take advantage of you. Never give out
personal information when requested by an email.

Language and Communication Skills

Handling money and financial matters requires a great deal of decision making. Decision making requires gathering information.
It also involves communicating with others to get information you need and to make decisions — and set your goals. Many
Canadians have some language or communication challenges. For example, their first language may not be English or French,
they may have a learning disability, or they may have a lack of education.

We are living, increasingly, in an information age. New opportunities arise. New mistakes can be made. Old ways change.
New ways arise. Those who get ahead and succeed are often those who have been able to get new and relevant information
and factor it into their decisions. If someone has difficulty acquiring, interpreting, or using new information, he or she can
be at a significant disadvantage. Therefore, if you have communication difficulties, try and take steps to improve your skills.
If you are not able to get information you need, or ask questions that are important, this can affect your ability to make
good decisions.
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Take action. Take controll

Work on your communication skills. Even if they are pretty good, try and make them better. Good
communication skills can help lead to good money decisions and outcomes. You want to be able to get
information you need. You want to ask questions, and get good answers, before making money decisions.

Prejudice

It is an unfortunate reality that prejudice tends to exist in every society to some degree. Prejudice can have an effect on an
individual’s ability to get a job, access opportunities that are available, receive quality service, impact one’s level of confidence
and income potential, and so on. Prejudice is something that no one should have to face, but, unfortunately, some experience
itin their lives and in planning and implementing their financial affairs.

@ CHAPTER THREE | MONEY AND YOUTH



@ Take action. Take control

Even though you may not be a “tekkie,” try and keep up on technology and change. Look for ways that
technology can help with your financial decisions and actions. Watch out for possible frauds and scams
though. The Internet has increased the efforts of some people to take advantage of you. Never give out
personal information when requested by an email.

We have now looked at some of the factors, in addition to your values, that can have an influence on your life’s decisions and
goals. There are other factors that you can probably think of — media, geographic location, various environments (home,
school, work). You will have little control over some of these. Some you have complete control over. Try to be aware of how
these and other factors can have an impact on you and your financial affairs and try to build a plan for your own success.

Throughout your life, you will face a continuous series of challenges, obstacles, opportunities, and decisions. You will make
literally hundreds of thousands, if not millions, of decisions over the course of your life. Many will have nothing to do with
money. Many will. And, making effective decisions is a skill — a skill that is very important to handling and planning your
financial affairs. Let's turn our attention to this key skill and look at steps one can take to try and make a good decision.

'\/Y(ﬂ 10 e ooz of how these and ofiher factors con
have on WV\POLCT on vy ond Uovr finonciod o faur's
ond W(ﬂ 10 ouild P\OUH for Uovr owin SUCcess.
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Chapter Summary

|. Life cydle: the different general stages of life people commonly o through where
circumstances, priorities, and goals change over time.

2. Tastes and preferences: our own individual likes and dislikes that can affect what we
buy, what we do, what we eat, where we shop, what we wear, and so on.

2. Inflation: a rise in the average price level of goods and services in the economy.

4. Exchange rate: the value of one country’s currency in terms of the currency of
another country.

5. Employment insurance: a program which governments can use to help provide
funds to peaple who become unemployed — if the person qualifies for the beneft.

| How can opportunities for a successful life be affected by the circumstances into
which one is born — both positively and negatively?

2. Whatis meant by the“life cycle” and how can it have an impact on goals and
financial planning?

2. What are five ways in which the economy can have an impact on a person's goals —
and their ability to achieve them?

4. How have changes in technology affected people’s actions and decisions when
using money?

5. How can good communication and language skills affect a persons chances of
achieving financial success — however one might define “success”?

¢ How do you think the “opportunity playing field” can be made more level in Canada?

$  What factors do you think have the biggest impact on the tastes and preferences that
a person develops in life?

$ Do you think peoples' goals in life have changed over the last generation? If so, how
and why?

$ Do you think peaple have become too“materialistic”in terms of their goals? If so,
what has led to this?

$ Towhat extent do you think prejudice exists in Canada affecting some peoples'
chances of achieving their goals.
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The following is often used as a quide to
setting goals. Make sure they are”SMART

$ Specific - Try and be as focused as
possible in defining your goals.

$  Measurable - What will you do to
measure your success to know if you
are achieving your goals?

$ Achievable - Make sure they are
realistic so that you have a reasonable
chance at success.

$ Relevant-Look for goals that fit with
your values and what you think is
important n life.

$ Time-bound - Consider the timelines
for achieving your goals. Make sure
they are realistic.

With any plan, though, revisit it. Make

changes as changes occur in your life.

And, have a flexible plan. If your plan

is too rigid, you may not make changes
that you need to in order to succeed.

On the Internet, you may want to search
for the following:

$ Lifecycle
Setting goals
SMART goal setting

“The Big Picture”— overview of the
economy — CFEE

$H PH PH

Avoiding online scams
Political parties in Canada

$H PH PH

Overcoming prejudice
$ Technology and money



Let"S discyss..

$ Steps for effective decision-making

et’s begin our look at decision making with a challenge
for you. Consider the following situation.

There is a stretch of highway where ice is forming and
causing accidents. A sign was set up last year to warn
motorists, but it does not seem to have worked. Accidents
are still occurring. Your task is to consider the problem
and make a decision offering a possible solution.

How did you define the problem? Is the problem the sign?
Does it have to be moved? Does it have to be made bigger?
Brighter?

Is the problem the motorists? I better instruction in winter
driving necessary? Does the speed limit have to be reduced?
Does the area have to be policed for speeders?

Is the problem the fact that there is ice on the road? Does the
road have to be covered? How about a covered bridge? Does
the ice have to be removed? Would salt do? Sand? How about
heated water pipes under the road?

YOU AWARE OF ANY
STEPS OR PROCESS YOU
USETOTRY AND MAKE
GOOD DECISIONS?

ooooooooooooooooooooooooooooooooooooo

Is the problem that drivers shouldn't be on that road in
the first place in the winter? Should the road be closed?
Should traffic be rerouted? Should an alternate road be
recommended?

Hopefully this little exercise helps to make an important
point. How we define a problem will make a big difference
in how we try to fix the problem. Each of the different ways
we could define the problem would lead to a different
solution. In addition, the expense of the solution will vary
greatly depending on how we define the problem. Building a
cover over theroad is a lot more expensive than trying to keep
the road salted. A bigger sign is an inexpensive solution. But
the goal is to make a good decision — an effective decision —
and an affordable decision. Therefore, when making any
decision, itis very important to begin with a clear definition.
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IS THERE A PROBLEM OR DECISION IN YOUR LIFE NOW THAT YOU ARE
TRYING TO DEAL WITH? IF SO, HOW WOULD YOU DEFINE THE PROBLEM
OR CHALLENGE THATYOU ARE FACING?

Six Steps For Effective Decision Making

In building this model, we will draw upon a number of things such as your values, goals, tastes and preferences, and so on —
50 be ready.

STEP #1: Clearly define the problem.

As an example for developing the steps to a good decision, let’s define your problem or challenge as:

What are you going to do after high school? [Note: if you have already completed high school, consider “What am [ going to do
after college, university, or training program?"]

meet new people - begin to establish a career

further your education in general - develop more personal independence
further your education in a specific field of interest - develop a specific skill/talent/trade
gain work experience - be able to begin to eam an income
determine what career options are available/ - improve self-confidence

attractive to you

associate and join with friends

have fun and enjoy yourself consider what's important to parents/quardians

STEP #2: Establish your criteria (what is important to you).

Begin by identifying the factors that are most important to you as you consider what you will do after high school.

Many criteria could be important in making this decision. Which of those listed are most important to you? Are there other
(riteria that are important to you that aren't listed here?

Pick the 3,4, or 5 criteria that are most important to you in making this decision.
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STEP #3: List your alternatives.

Next, consider your options and possibilities. What could you do next year? Possibilities include: university; college; training;
apprenticeship; getting a job; travelling; taking a year off; internship; volunteering; starting a business; and so on.

Pick the 3 or 4 options that are of most interest to you.

You now have a list of criteria — what is important to you in making this decision —and a list of possible options or alternatives
to consider. Your task now is to decide which option is best for you.

STEP #4: Evaluate the alternatives based on your criteria.

To do that, put your five most important criteria across the top of a grid similar to that shown below. (Note that the criteria
and alternatives shown are for illustration purposes only. Use those that you think are important.) Next, identify the four most
attractive options and note each in one of the boxes on the left hand side of the grid. Again, those shown are for illustration
purposes only. Use your own. Now it’s time for you to do some thinking — and scoring.

Sample Grid
Develop a skill/  Meet new Have fun Explore career  Gain exposure  TOTAL POINTS
talent people options

1. Work

2. College

3. Internship

4. University

Consider your first option. Think about it in terms of the criteria that you have identified — that is, what's important to you?
Go along and consider each criterion one at a time.

If there is a really good fit — that is, that option would really fit well in achieving that criterion — give it a +2. If it fits, but
just somewhat, give ita +1. If there is no link, positive or negative, give it a 0. If there is somewhat of a bad fit — that is, it is
somewhat against what you think is important — give it a -1. If there is a really bad fit, and it would go quite counter to what
you think is important, give ita -2.

Complete the grid for each of your options putting a score for each under each criterion.

After you have completed this exercise, add up the total points assigned to each of your options. Now you probably hope your
job is done — and your decision is clear. Well, it may be. But that may not be the case. This is a process to help you make a good
decision. It doesn't necessarily tell you what your decision should be.
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Why is that? Why isn't the option with the highest score the one you should select? The reason is because there is no real way
of accurately measuring the intensity of the feelings inside of you — how strongly you really feel about something. What this
exercise does is force you to think about each option in relation to what is important to you. The numbers will give you some
idea of what seems to be right for you and what isn't. But, when all is said and done, you'll have to look at each option and
decide how strongly you feel about it. It may be that the option with the highest point total may drop to number two in terms
of what you really want to do. Number three may move to the top. The process helps you to consider options, weigh options,
think about things, and so on. It does not make the decision for you. Itis up to you to make the decision. And, that brings us
to Step #5.

Once you have been through steps #1 to #4, it is time to make a decision. This is the step that people often want to delay
or avoid altogether. It can be the hardest step of all because we often want “to know for sure.” We want to be “right”— and
make a decision we know is best. But, quite frequently, that certain “right” answer won't be there. You will have to make the
decision — and it may be a hard decision. But, if you follow these steps, they should help you to make the best decision you
can. But there is one more step.

When you can, look back later and evaluate your decision. If necessary, and if possible, change the decision based on what
you have learned or experienced. Some decisions, of course, you can't change. If you decided to go to university, and you did,
and it didn't work out for you, and you were disappointed and wish that you had done something else — well, chalk that up
to experience. The decision was made and the action was taken. But you can now factor that decision, and what you learned,
into future decisions. But you will have used the available time, money, and other resources to go to university. They are not
available now for another choice.

Let’s summarize the steps in this six-step decision-making model:
| Clearly define the problem.

2. Establish your criteria — what's important to you.

3. Identify your alternatives or options.

4. Fvaluate your alternatives based on your criteria.

5. Make a decision.

. Review and evaluate your decision and alter it if you can — or lean from it.

Making good decisions isn't easy. It can often be challenging — with many things to consider.
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But one key factor to think about before making any final decision is“what s your opportunity cost?"This is something that we
mentioned earlier — but it is important enough to note again. Your opportunity cost is the next best alternative or option you
are giving up in making this decision. What would be the trade-off you would be making — both today and possibly in the
future? This is a key part of any important decision.

If, before you make a decision, you pause to consider your opportunity cost and if it seems like an acceptable trade-off to you,
then that can help you feel more confident that you are making a good decision.

There is another point we made earlier that is worth repeating here. Research has shown that “metacognition”— thinking about
our thinking — prior to making a decision, is a very key step in making a good decision. Even for a brief moment, consider:
why am | making this decision; what am | trading off; is it a necessary or needed decision; can I live easily with this decision?

Develop your own key questions to think about before making your important decisions. Then, when it's time, take one minute
to ask them of yourself — and answer them.

These, then, are suggestions for making good decisions for you:
Follow the step-by-step process for important life decisions.

Always consider your opportunity cost, possible trade-offs, and what you may be giving up (today and in the future)
before making decisions.

Take a moment to think about the thinking behind your decisions. Ask yourself a few key questions that help you to make
good decisions. And, then answer them as honestly as you can before making the decision.

Decision-making is an important life skill. Make sure you do what you can to make the best decisions you can. The impact of
some decisions can last a lifetime.
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Chapter Summary

| Intensity of feelings: how strongly you feel about something. This is hard to
measure or put a number on. But it will be important in making decisions.

2. Opportunity cost: the next best alternative given up, when you make a decision.

2. Metacognition: thinking about your thinking — and o pause and take time to think
about what you are going to do — and any decision you are about to make.

. Whatis the important first step in making a decision?
2. Whatare the key steps you can take to try and make a good decision?

2. What are the important things to consider in trying to make a good decision?

¢ What are some of the best decisions you think you have made? What helped you
to make good decisions?

$ Whatbad or questionable decisions have you made? What factors led to those
decisions?

$  What factors tend to get in the way of making good decisions —in general and
when it comes to money decisions?
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Don't hesitate to seek out help with
your decisions — but be careful and
selective about your sources of help.

Be cautious in using the Internet
when getting information to help
make decisions. Make sure the
information is accurate and from a
reliable source.

Many people seek help and advice
from friends and family members
when making money decisions. Be
cautious of this — espedially if they
don't have the background, training,
or experience that can help.

When making some money decisions,
you can seek advice from trained
and qualified professionals. It may
cost money to get good advice —
but it may be worth it. Some money
decisions are quite complex. But, if
you do seek advice, make sure the
person is trained and qualified.

On the Internet, you may want to search
for the following:

$
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Decision-making

Making good money decisions
Making good decisions
Opportunity cost

Making good consumer decisions
Metacognition

Making good saving decisions
Finding good financial advice





